






	  	  	  

	  
	  

Content	  Management	  ~	  Organizational	  Workflow	  ~	  Industry	  Collaboration	  ~	  Social	  Media	  	  

• Private,	  secure,	  centralized	  database,	  for	  inter-‐enterprise	  workflow	  and	  decentralized	  tasking	  
• Collaborative	  platform	  for	  industry	  partners	  with	  social,	  “timeline”	  and	  “dropbox”	  capabilities	  
• Publishing	  platform	  designed	  for	  SEO,	  with	  expanded	  social	  media	  tools	  

Part I, Content Management System (CMS): Document and Media Management 
Centralized	  Repository 

• Any	   user	   with	   institutional	   permission	   can	   upload	   files	   or	   collect	   web	   content;	   resources	  
become	  centrally	   located	  –	   reducing	   transfer	   costs	  and	  avoiding	  administrative	  bottlenecks	  
seen	  in	  other	  CMS’s	  

• Users	  create	  and	  organize	  “curations”	  of	  contextualized	  data	  and	  can	  add/edit	  the	  metadata,	  
ensuring	  accuracy	  for	  local	  and/or	  public	  search	  	  

• Administrators	   control	  user-‐permissions,	  and	  can	  allow	  users	   to	   control	   their	  own	  content-‐
permissions	   for	  decentralized	   tasks,	   such	  as	  collaboration,	  content/database	  building,	   small	  
team	  review	  processes,	  IP	  transfers,	  etc.	  

User-‐Curated	  Knowledge-‐Base	  
• Profiles	   are	   searchable,	   and	   users	   are	   connected	   to	   the	   content	   they	   create;	   identifying	  

project	  ownership,	  department	  leadership,	  and	  the	  user’s	  industry	  focus	  	  
• Users	  “connect”	  via	  social	  business	  tools	  to	  thought-‐leaders,	  internal/external	  collaborators,	  

and	   potential	   stakeholders;	   “subscribing”	   to	   content	   supports	   business	   collaboration,	  
industry	  sponsorships,	  strategic	  alliances,	  cross-‐discipline	  research,	  and	  media-‐rich	  learning	  	  

• Familiar,	   social	   interface	   increases	   stakeholder	   participation,	   contextualizes	   complex	   ideas	  
and	  reduces	  administrative	  workload	  

Secure	  External	  Drive	  Alternative	  
• Peerdash	  can	  be	   installed	  on	  your	  own	  server	  (or	  a	  private	  hosted	  cloud),	  negating	  security	  

concerns	  over	  IP	  transfer	  through	  external	  vendors	  	  
• Granular,	  content-‐level	  access	  permissions	  are	  attached	  to	  files,	  not	  individuals,	  limiting	  user	  

access	  to	  specific	  content,	  not	  levels	  within	  a	  database	  	  
• Content	  cannot	  be	  accessed	  independently	  (e.g.	  by	  link),	  and	  private	  files	  remain	  within	  your	  

knowledge-‐base;	  viewing/downloading	  is	  limited	  by	  user	  session	  information	  and	  associated	  
permissions	  	  

	  
Part	  II,	  Applications:	  Project	  Management	  to	  Multi-‐Enterprise	  Collaboration	  	  

	  

Secure	  IP	  and	  File	  Transfer 	  
• Permitted	  users	  or	  project	  managers	  can	  create	  their	  own	  curations	  (folders)	  for	  Secure	  File	  

Transfer;	  access	  permissions	  are	  set	  and	  edited	  by	  the	  content	  owner	  
	  

• Workflow	  and/or	  Dealflow	   is	  managed	  by	   access	   permissions;	   content	   stays	  organized	   and	  
can	  be	  released	  all	  at	  once,	  or	  as	  the	  individual	  relationship	  or	  project	  develops	  
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• Using	   collaborative	   curations,	   institutions	   have	   a	   secure	   platform	   for	   privately	  
communicating	   large	   amounts	   of	   contextualized	   content	   (e.g.	   reporting,	   research	   papers,	  
documentation	   and	   media)	   in	   industry	   sponsorships,	   strategic	   alliances,	   and	   cross-‐
institutional	  collaboration	  

Social	  Business	  Tools	  
• Project	  access	  permissions	  allow	  sharing	  to	  a	  handful	  of	  contacts,	  inter-‐	  to	  cross-‐

institutionally,	  or	  even	  publicly,	  as	  a	  means	  to	  educate	  or	  inform	  	  
• Similar	  to	  Facebook	  Timeline,	  collaboration	  projects	  allow	  invited	  users	  from	  within	  or	  

outside	  the	  organization	  to	  comment	  and	  upload	  files	  to	  group	  projects,	  creating	  a	  record	  of	  
business	  decisions	  

• Authorized	  users	  can	  create	  informative	  or	  training	  presentations	  -‐	  similar	  to	  SlideShare	  -‐	  
with	  simple	  drag	  and	  drop	  functionality;	  presentations	  can	  be	  shared	  within	  groups	  for	  
collaboration	  (or	  published	  globally	  for	  SEO	  purposes)	  

	  

	  Centralized,	  Real	  Time	  Communications	  
• Instant	  Messaging	   (IM)	   allows	   for	   real	   time	   communications	  between	   institutional	  users	  or	  

authorized,	  outside	  collaborators	  	  
• Automatic	  Curation/Project	  updating	  keeps	  the	  subscriber/collaborator,	  informed	  and	  up-‐to-‐

date	  with	  an	  alert	  on	  additions	  to	  curations	  or	  changes	  to	  projects	  
• Collaborative	  curations	  or	  collaboration	  project	  requests	  are	  handled	  by	  the	  authorized	  user,	  

not	  administration,	  increasing	  workflow	  productivity	  
	  

Social	  Media	  Tools	  and	  Branded	  Platform	  
• User	   pages	   include	   institution	   branding,	   and	   administrative	   controls	   decide	   the	   Publishing	  

Rights	  of	  individual	  users,	  or	  groups	  of	  users	  
• All	   Private	   Content	   can	   ONLY	   be	   shared	   on	   social	   media	   by	   the	   owner	   of	   the	   content	  

(provided	   user	   is	   allowed	   by	   licensing	   institution);	   Public	   Content	   can	   be	   shared	   by	   ANY	  
institutional	  user	  and/or	  the	  public	  at	  large,	  amplifying	  social	  media	  efforts	  	  

• Users’	   public	   content,	   is	   optimized	   for	   SEO	   by	   the	   user,	   making	   content	   searchable	   by	  
potential	  stakeholders,	  industry	  leaders,	  or	  financial	  decision	  makers	  

• This	   content	   can	   be	   subscribed	   to	   -‐	   and	   leveraged	   for	   social	  media	   -‐	   by	   the	   institution	   (or	  
department)	  on	  their	  Public	  Page,	  reducing	  marketing/administrative	  workload	  

	  

Marketing	  and	  PR	  Asset	  Management	  
• Large	   media	   files	   and	   documents	   can	   be	   uploaded	   into	  Marketing	   and	   Sales	   repositories;	  

content	  is	  updated	  by	  stakeholders	  for	  up-‐to-‐date,	  easily	  accessible	  materials	  
	  

• Institutions	  can	   leverage	  organized,	  contextualized	   information,	  and	  the	  knowledge	  of	   their	  
stakeholders,	  to	  create	  Press	  Kits,	  Recruitment	  Pages,	  Digital	  Newsletters,	  etc.	  	  
	  

• The	   searchable	   database	   allows	   institutions	   to	   react	   and	   respond	   to	   current	   events,	   with	  
existing	  or	  automatically	  updated	  content,	  aggregated	  by	  stakeholders,	  through	  social	  media	  

	  
	  


